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AGENDA – ABRI Festival of Ideas 
17 November 2022 
 

The ABRI Festival of Ideas is an opportunity for: 

• Members to get together face-to-face to meet and discuss ABRI’s and the industry’s strategic direction 

and priorities 

• The Executive Committee and the CEO to hear from Members about their priorities for ABRI and how 

ABRI can support your organisation 

 

The roundtable format facilitates member networking, sharing of ideas and identifying priorities to support 

business and industry development. The discussion is used to inform ABRI’s advocacy priorities and work plan. 

 

There is no online option for this year’s Festival of Ideas. A separate online member forum will be scheduled to 

provide an opportunity for members to contribute to ABRI’s strategy discussion. 

 
 

Roundtable 

Discussion 

 

2pm – 5pm (AEST) 

Deakin University Downtown 

Level 12, Tower 2, 727 Collins Street, Melbourne 

Networking drinks  

 

Networking 

Drinks 

 

5.30pm – 7.30pm 

Hightail Bar and Grill 

727 Collins Street, Melbourne 

 
 

 

Agenda – Festival of Ideas 
 

Time Agenda item Presenter / Lead 

2.00pm Introductions 
 

Members to introduce themselves and set 

out why they value ABRI & what they’ve 

most valued from ABRI in 2022 

2.15pm 
ABRI 2022 Achievements 

Proposed 2023 projects 

Ben Pritchard, ABRI President 

Katharine Hole, ABRI CEO  

2.30pm 

Session 1 roundtable discussion 

• What are your top 3 priorities for the next 1-

3 years? 

• What role can ABRI play in assisting industry 

deliver these priorities? 

Discussion break out groups 

3.15pm Report back Session 1 Nominee from each roundtable group 

 

Break – 3.30 to 3.45 pm 

 

3.45pm 

Session 2 roundtable discussion 

• How can ABRI facilitate member 

engagement on solving common issues? 

Discussion break out groups 

4.30pm Report back Session 2 Nominee from each roundtable group 

4.45pm Wrap up and next steps Ben Pritchard, ABRI President 
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Competition & Consumer Act 2010 

Compliance Statement  
   

The ACCC notes on its website that industry associations play an important role in providing a collective voice for 

individual businesses within an industry. However, associations and their members (regardless of size) must be 

mindful of their obligations under the Competition and Consumer Act 2010 (the Act).  

 

Further information can be found on the ACCC website at https://www.accc.gov.au/business/industry-

associations-professional-services/industry-associations   

  

An extract of relevant sections from the ACCC on information sharing and pricing are included below. 

 

Information sharing 

In certain circumstances, sharing information between industry association members may create a risk of anti-

competitive conduct. Information exchanges can create competition concerns where the exchange facilitates 

collusion between competitors or reduces the uncertainty that naturally arises from competition. 

 

Pricing 

Industry associations can provide valuable support and guidance to businesses (particularly new and 

inexperienced operators) in relation to costs of doing business and pricing. 

 

Where an association provides advice or guidance to its members about standard business costs — for example, 

about wages and entitlements arising under an enterprise agreement, award or other industrial instrument — this 

is unlikely to breach the Act. 

 

Associations may also circulate aggregated wage data and even average historical pricing to members so long 

as individual members’ data is de-identified and the data is presented in a way that makes it clear that those 

prices are not ’authorised’ by the association, and that members are not required to follow them. 

 

However, if an association provides members with recommended pricing schedules or price structures, or 

facilitates the sharing of members’ current or future prices, it and its members risk contravening the provisions in 

the Act relating to: 

• price fixing 

• anti-competitive contracts, arrangements or understandings 

• anti-competitive concerted practices. 

 

It is also sensible for industry associations to communicate specific cautions to their members that by sharing, 

discussing or agreeing upon prices with other members or competitors they could risk committing a serious 

criminal offence. 

 

Compliance at the Meeting   

Participants are reminded that matters discussed at the meeting may be sensitive from a Competition and 

Consumer Act 2010 Act compliance perspective.  Participants should be mindful of compliance with the Act and 

seek legal advice should they be unsure whether a practice breaches the Act.   
 

https://www.accc.gov.au/business/industry-associations-professional-services/industry-associations
https://www.accc.gov.au/business/industry-associations-professional-services/industry-associations
https://www.accc.gov.au/business/anti-competitive-behaviour/cartels/price-fixing

